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Home Care
Making Life Easier®

Premier nationwide In-Home Care
leader providing care for seniors and
others who wish to remain independent
wherever they call home.

CALL OR VISIT US ONLINE TODAY!

1.800.413.4899

WWW.HOMEHELPERSFRANCHISE.COM
OR TEXT: 513.299.8474

Come grow with .
us! Own your own
business with a |
mission that matters. )
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BE B.O.L.D.

Bring your passion everyday
Own your results
L.ove what you do

Driven by excellence
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A NOTE FROM EMMA, CEO & PRESIDENT 1‘

Be B.O.L.D. and Own Your
Own Home Helpers® Franchise % (

| was blessed to join the Home Helpers Home Care family in 2007. | brought with me extensive franchise
management and leadership experience from national companies like Blockbuster and Sylvan Learning

Center. There | learned how to manage and grow very large and successful franchise systems. But long

before that, | came from a family of small-business owners and was one myself. That experience gives me
deep respect and admiration for our franchise owners, and | strive every day to help them fulfill their
entrepreneurial dreams. It’s that unique combination, big franchise experience along with my small-business
roots, that keeps me balanced, grounded and allows me to be an effective and B.O.L.D. leader of Home Helpers.

| am passionate about our service mission and the tens of thousands of clients we serve each year. Because of the

dedication of our franchise owners and our support staff, and because we listen to our clients and their loved ones, Home Helpers has
become one of the premier franchises in the senior-care industry—recognized as a National Provider of Choice by Home Care Pulse.
With more than 20-years of experience, we have evolved to better serve our clients and their growing needs. We now operate in over
1,000 communities across North America and have greatly expanded our service offerings and our Caregiving network.

| have personally experienced the stress and emotional toll of serving as a family Caregiver. Both of my parents passed away while |

was in my 20’s from long term ilinesses. These difficult events in my life greatly influenced my decision to join the Home Helpers family.

| wanted to be a part of this innovative company that did so much for its tens of thousands of clients. Home Helpers was the obvious
choice for me... | am living my dream by making a real difference in people’s lives, and | am proud to be leading one of the most trusted
companies in Home Care.

So if, like me, you want B.O.L.D. change and success, then make a B.0.L.D. choice and join our growing franchise community. | hope you
decide to become a Home Helpers Home Care franchisee with us and begin building wealth for your family while helping others in your
community. If you bring your passion, we will provide you with a business model that includes more than 20 years of experience—
proven to succeed! Be B.0.L.D.!

S

Emma R. Dickison, CEO & President
C.FE.and C.S.A.



Why In-Home Care?

For over 23 years Home Helpers® Home Care has seen
record-breaking growth every year — and as the nation’s
population continues to age, the need for home care
services is expected to continue to grow for years to come.

Significant Growth in Aging Population (in mm)
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Franchise Spotlight

LISA FAUSEY,
R @n,e? @gﬁz @ss? r&g? (P@Q @4332 wﬁﬁ@ HOME HELPERS® HOME CARE
OF MARTINSBURG, WV

= 55+

85+ As a % of Toral U.S. Population

HOME CARE IS A COST-EFFECTIVE SOLUTION

60% Fewer Hospitalizations Having been a Certified Nursing Assistant in long term

0 fat care as well as at our local hospice agency years ago,
31% Fewer Emergency Room Visits it was natural that upon choosing to open a business,

$25 Billion in Hospital Costs Saved by Utilization I called upon the past career experience that I loved

_ : the most. We already owned another business and as
of In-Home Care Services I watched my husband go through various struggles
opening and operating on his own, [ felt that franchis-

ing was best for me. I researched and found that Home
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94 70 35 % Helpers was the best fit for my desire to employee oth-
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remain in their current residence prgwously 11_1terested in Senior at Home Helpers, it became apparent to me that Home
for as long as possible Living facilities are no longer Helpers Lvas the ?bsollutely bﬁisg brand 1;0r my loial Clomf

: : munity. Now, as [ am in my fifth year of ownership, I'm

D Interested due to COVID-19 so thankful to have found Home Helpers and bring this
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Home Helpers® Has Achieved

Consistent Year-Over-Year Growth

23 consecutive $200M
years of system growth!
$175M
Compound annual $150M
growth rate of 10.2%
over the last 10 years
$125M
The Average Gross Revenues S100M
of our top 50 locations in
2020 was $2,684,651* $75M
$50M
The Average Gross Revenues
of all locations in $25M
2020 was $1,177,191

2010 2012 2014 2016 2018 2020

*The average reported gross revenue of our top 50 highest-grossing franchised Home Helpers® Home Care locations for the twelve-month period ending on December 31, 2020 was $2,684,651.
15 of 163 locations (30% of our top 50 highest-grossing locations, 9% of all locations) attained or surpassed that figure. The average reported gross revenue of all franchised Home Helpers® Home
Care locations for the same twelve-month period was $1,177,191. 52 of 163 locations (32% of all locations) attained or surpassed that figure. As of December 31, 2020, there were 310 Home Helpers
franchises (each franchise consists of a single franchise territory) in operation, which were owned by 191 franchisees (or locations). Of those, 163 locations had an effective date before January 1,
2019 and reported Gross Revenues between January 1 and December 31, 2020.

**The average reported gross revenue of all franchised Home Helpers® Home Care locations for the twelve-month period ending on December 31, 2019 was $1,124,349. 50 of 160 locations (31% of
all locations) attained or surpassed that figure. As of December 31, 2019, there were 310 Home Helpers franchises (each franchise consists of a single franchise territory) in operation, which were
owned by 204 franchisees (or locations). Of those, 160 locations had an effective date before January 1, 2018 and reported Gross Revenues between January 1 and December 31, 2019.

Some locations have earned these amounts. Your individual results may differ. There is no assurance that you'll earn as much. A new franchisee’s individual financial results may differ from these
figures. Please refer to Item 19 of our April 26, 2021 Franchise Disclosure Document for important assumptions and qualifiers relating to these figures.
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Continuous Innovation and
Invesment to Ensure Franchisee Success

Cared-4:” .

Home Helpers® Home Care’s primary care plan, Cared-4* provides every client
with 24-hour care by bundling four key service solutions: Companion and Personal Embiayment
Care, 24-hour Direct Link® Monitoring, Wellness Calls, and Meals and Nutrition Toolkit
Planning. Cared-4 is Home Helpers holistic approach to meet the primary areas of
need helping loved ones stay safe and healthy, even when a Caregiver isn’t in the
home and provides peace of mind 24 hours a day, every day. Includes Template Forms, FAQs

and other legal doucuments, That if
BENEFITS TO HOME HELPERS® FRANCHISEES Purchased Independently, Would

Differentiates Brand Within Industry Cost More than Franchise Fee

Library of Resources Continually
to Support Human Updated to
Resource Functions Meet State
of Business Regulations

Grow Revenue with Strong Margins

Attractive Marketing Proposition to Individual Clients and Referral Partners

Home Helpers® Home Care has partnered with

Personal Careand Wellness Calls one of the top employment law firms in the
CQmPaP!.W'Sh'P Scheduled check-ins country to provide the resources needed for
CLJIstom!z_gd _care_fro_m throughout our franchisees to streamline compliance with
he pr{l, Cofpassiiat the day and week employment and labor laws — enabling them to
Caregivers . . - )
focus on their business and providing Exceptional
Safety and 24-Hour Nkitsition and Care. to their clients. All Home Helpers franchisees v
Monitoring Well-Being recglve access to the reso.urces a§ part of the *
v ar Balanced mes business model. No fine print. No hidden fees. =
Simply easy access to reliable legal documents ;’
and guidance from labor and employment /
attorneys who specialize in Home y
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Why Home Helpers® Home Care?

LOW INITIAL INVESTMENT & RECESSION-RESILIENT
Service-Based Which Means Little to No Inventory to Manage

Payroll Expenses Commensurate with Services Provided

Through the Great Recession of 2007-2009 and the
COVID-19 Pandemic of 2020-2021, Home Helpers®

Offerings Continue to be in High Demand Across the Country A BUSINESS YOU CAN FEEL GOOD ABOUT

= Truly Make a Difference in Your Community

P ” Provide Independence for Seniors and Others
v — Safely, Wherever They Call Home

SUPPORT FOR ALL PHASES OF GROWTH
Comprehensive Training for New Franchisees

Continued Coaching and Development
Throughout Franchise Ownership

Growth Groups to Address Franchisee Needs
at Specific Business Stages NATIONALLY RECOGNIZED BRAND AND

N\ / REFERRAL SOURCES FOR CLIENT GROWTH

_~ Relationships with Numerous Referral
Sources on Behalf of Franchisees

7= Rigorous Sales Training to Attract
v ~ Local Referral Sources

OPERATIONAL BEST PRACTICES
Extensive, Proprietary Training Resources Library

Ongoing Coaching and Performance Benchmarking to
Identify Growth Opportunities

Client & Caregiver Satisfaction Surveys to Grow Your
Business and Retain Clients

o7
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Support Throughout the Franchise Journey

ON-BOARDING AND ONGOING SUPPORT TARGETED MARKETING SUPPORT
Unique Two-Year On-Boarding Program Abundant Digital Marketing Resources
Hands-On Coaching Providing Individualized Franchise-Level Local Website
Engagement Extensive Marketing Library Continuously
On-Site Field Visit Updated with New Content
NETWORKING

Community of 300+ Franchises Across the Country LA

Growth Groups Comprised of Franchisees of Similar
Size and Goals

Home Helpers® National Conference

ROUTINE TOUCHPOINTS
LICENSING AND COMPLIANCE GUIDANCE Regular “Community Conversations”
Guidance Through State Licensing Requirements Weekly Marketing Touchpoints and New Content Sharing
Home Care Tool Kit to Streamline Adherence Monthly Regional Performance Town Halls
with Employment and Labor Laws Quarterly CEO Video Conferencing

Regional Meetings
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Franchise Spotlight

PHIL AND MICHELLE NUNN,
HOME HELPERS® HOME CARE
OF CARMEL, IN

We looked at several different
franchises. When we met the
team we knew this was the one.
The support and opportunity to
give back aligned with our values
and vision as business owners.
Providing a coach that works
with us as new business owners
throughout the first 2 years was
the key to helping us make our
final decision. This showed how
invested the National Support
Center 1S In our success.




The Home Helpers® Home
Care Mission & Vision

OUR MISSION

Be the most trusted and respected provider of comprehensive
Home Care services and support for individuals who choose to
remain independent wherever they call home.

OUR VISION

At Home Helpers® Home Care, we are the extended family
when the family can’t be there. Our goal is to make life easier
by delivering the same exceptional care we would expect for
ourselves and our families. We will provide services to support
any individual wherever they call home.

Franchise Spotlight

CHARLIE CRAIG,

The National Support Center always
impressed me with their commitment

to our business as we planned our Grand
Opening and through the initial startup.
As someone with a sales background but
no experience running a business this
was one of the main reasons I chose to
become a franchise owner with Home

HOME HELPERS HOME CARE® OF HUNTINGTON, NY

Helpers. Little did we know then, that
one year later we would experience
the worst pandemic in 100 years. The
NSC led and guided us through this
tumultuous time and with that support
allowed us to grow during a difficult
time. Being a part of a winning team
has proven to be the wisest choice I
could have ever made! 1



FHome Helpers®

Home Care
Making Life Easier*

10101 Alliance Road
Suite 300
Blue Ash, Ohio 45242

CALL OR VISIT US ONLINE TODAY'!

1.800.413.4899

WWW.HOMEHELPERSFRANCHISE.COM
OR TEXT: 513.299.8474

Each Home Helpers office is independently owned and operated.
Copyright© 2021 H.H. Franchising Systems, Inc.




